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Sporttech

An upbeat marketplace and a host of ground-breaking performance wear 

launches were evident at this year’s Outdoor Retailer Winter Market event. 

Kathlyn Swantko was in Salt Lake City to see what the top brands were 

showcasing for 2015

Sporting greats

“Retail buyers and exhibitors expressed 
a true feeling of optimism and a 
renewed excitement about the work 
they accomplished and the education 
they received at the show,” said Marisa 
Nicholson, VP and Outdoor Retailer Show 
director. And with an estimated 22,000 
attendees and more than 1,036 exhibiting 
brands, 14% of which were new to Winter 
Market, the excitement in the outdoor 
industry was obvious. 

The popular show, held in Salt Lake City, 
US, from 21-24 January, hosted exhibition 
stands in addition to educational sessions 
– like the ‘Sports and Leisure Trends’ 
seminar hosted by NPD. The session 
stressed the strength of the market, with 
Matt Powell, VP Sports & Leisure Trends 
for the NPD Group, explaining that core 
outdoor sales were up 4% from January to 
November 2014, compared to the same 
monthly sales for 2013. 

The fastest growing apparel categories 
for the sports and leisure trends market 
included men’s hats (knit and other) up 
48% at US$14 million; women’s vests up 

47% at US$32 million; women’s thermal 
tops up 31% at US$20 million; men’s 
vests up 31% at US$27 million; and 

women’s hats (knit and other) up 29% at 
US$5 million. Men’s and women’s casual 
trousers had also showed important 
gains of 22% and 18% respectively, 
according to NPD.

On the textile side, David Parkes, 
president of Concept III Textiles, 
emphasized the textile as the most 
important component in the finished 
garment. “Everything starts and finishes 
with the textile,” he stated. “It’s the 
driver of the industry”. 

Outdoor Retailer exhibitors promoted 
a variety of innovative developments for 
the outdoor market in 2015. Here is the 
Future Materials round-up of some of the 
most eye-catching products on show.

Concept III Textiles showcased three 
new developments from its partner mills: 
Guilford launched its innovative warp 
knit and circular knit spacer fabrics. These 
lightweight spacers have exceptional 
breathability and also have abrasion and 
thermal qualities. Stretch versions in 
widths up to 180” wide are also available.  

With new strict EU antimicrobial 
regulations planned for 2024, Polygiene 
is leading the effort in establishing 
the Biocidal Products Directive (BPD) 
legislation guidelines in Europe.  

Concept III and its European office 
in the UK have partnered with UK 
based PIL Membranes, Ltd to bring its 
new Porelle Air Sport air permeable 
waterproof membrane to outdoor and 
active apparel brands in the US and 
Europe, using Dry-Tex laminated fabrics. 

“In the past, the breathable part of 
WPB’s (waterproof breathables) were far 
outshined by their waterproof aspect,” 
says Chris Parkes, Concept III partner and 
director of sales. “We sought out PIL’s 
Porelle Air Sport because of its incredible 
strides in breathability.” 

When compared with a major 
competitor, Porelle Air Sport 

Everything starts and 
finishes with the textile. It’s 
the driver of the industry

““

Indigo Washout Denim Fabrics from Schoeller
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is unsurpassed in allowing the 
movement of air through a garment 
for sweat to escape. Porelle Air Sport 
also permanently repels oil-based 
contaminants and grime to maintain 
long lasting protection. 

FiberVisions, producer of the 
eco-friendly and breathable CoolVisions 
dyeable polypropylene fibre, launched 
its new WoolVisions fabric, made 
from a blend of CoolVisions dyeable 
polypropylene and wool. The soft 
WoolVisions fabric delivers year-round 
washable comfort in lightweight, moisture 
control, and quick drying constructions. 

Meanwhile, Schoeller introduced 
three new fabrics for Winter 2016/17. 
Schoeller Textil showcased its new 
Schoeller-WB400 soft-shells with 
Memory Foam. The new soft-shells with 
memory foam are using mulesing-free 
merino wool in its Schoeller naturetec 
line, which continues to be a major 
trend in both the outdoor and urban 
markets. And whether for active sports 
or everyday wear, Schoeller’s unique 
functional indigo denims provide 
comfort, and nodding strongly to 
fashion they are available in a variety of 
indigo blue shades with individualised 

washed-out effects. Schoeller also 
announced that it will be providing 
custom in-house printing on a variety of 
its popular fabrics for Winter 2016-17.

And on the same theme, UNIFI launched 
two new denim fabrics from Cone Mills, 
which uses UNIFI’s Repreve. These new 

fabrics include Repreve/Sorbtek/Spandex 
denim, which has been adopted by Lucky 
Jeans, and a new Augusta Cotton-like 
denim fabric that has a soft hand with 
polyester qualities.

Schoeller‘s new soft shell fabrics with Memory Foam
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